
PROSPECT LIST 
 
With the assistance of your Sponsor, make a list of 100 people; use a Memory Jogger to increase your warm market contact list. Use 
the check mark system to identify your prospects. One check mark = prospects who you have a common respect for. Two check 
marks- people you know who are looking to supplement or replace their current income and three check marks = people you know 
who can afford and need Youngevity Products. 
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